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Someone Else’s Child
• Established in 1998

• Focused on underserved children and 
teens 

• These children are often viewed as 
someone else’s child, but they should not 
be viewed as someone else’s problem....

• Guiding principle – we are all responsible 
for the underserved children in our 
community

• 2020 cast a bright light on societal 
challenges impacting kids & teens

• How can we move the needle?? Together

“History will judge us 
by the difference we 
make in the everyday 
lives of children.”

— Nelson Mandela
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Challenges Abound
• 47% of fourth graders from low-income 

families read below the basic level

• Every year, over 2 million kids in America 
face a period of homelessness

• 57% of homeless kids spend at least one 
day every month without food

• Over 12% of Americans live in poverty; 19% 
of black families and 16% of Hispanic families

• About 17% children aged 3–17 years  
diagnosed with a developmental disability
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Vision
Ultimately, it is the responsibility of the 
community to ensure the well-being and 
future success of every child. Someone Else’s 
Child (SEC) provides communities with a 
conduit to supportive, inclusive resources 
insuring each child has the opportunity to 
flourish. 

SEC addresses economic disparities by 
creating systemic change: connecting 
disadvantaged youth with consistent 
opportunities to live, learn, grow and 
ultimately engage as contributing members of 
their own communities.

How can your organization build stronger 
communities through SEC?
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Focus & Value

Kids Helping Kids

Culture, Arts, Music Kibera Rising Internships

Technology Solutions Community Projects Literacy

Collaboration
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2020 Highlights
“Don’t Let a Good Crisis Go to Waste.”  

- Winston Churchill

• Collaborated with over 30 nonprofits and 
other organizations globally to improve 
the lives of underserved children

• Established a community focused 
internship program for teens

• Integrated The Real Program into SEC to 
enhance our shared emphasis on literacy

• Invested over $500,000 in children/teen 
causes; $1,000,000 projected for 2021

“Children are our 
greatest untapped 
resource.”

- Dalai Lama
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Corporate Sponsors Build 
Corporate Culture

• Corporate sponsorships 
address economic justice 
issues 

• Targeted to underserved, 
first generation, and lower 
income high school and 
college students

• Internships can include 
working at for-profit and 
not-for-profit companies or 
for your own organization

• Paid internships can 
support corporate diversity, 
equity, and inclusion 
initiatives

• This is a unique opportunity 
for businesses to 
collaborate with an 
entrepreneurial non-profit 
to support and help craft a 
socially relevant program
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Benefits to Your Company
• 75% of Millennials want to work for a socially responsible organization. A corporate 

sponsorship can enhance your company’s brand awareness, reputation, and perception.
• SEC will highlight sponsors on their website and at all events.
• Support specific internship initiatives that are additive to your company’s mission and 

corporate goals. Enhanced standing in the community.
• Potential co-branding opportunities.
• Internships may strengthen a company’s diversity, equity, and inclusion efforts.
• Opportunity for leaders and managers of sponsoring companies to provide mentoring and a 

formal platform to share their expertise.
• Boost corporate giving by sponsoring donation match programs. 
• SEC has a low expenses structure – high % of dollars go directly to supporting kids…
• Donations can be directed to specific SEC initiatives – literacy, internships, Africa, etc. and 

SEC can pivot quickly to accommodate new mission-driven initiatives.
• Positive social media exposure from SEC and opportunities for exposure with SEC-promoted 

community projects and initiatives.
• Customizable volunteer opportunities for a company’s employees.
• Improved recruiting, morale, and retention of employees because of the social impact of 

sponsorship and community involvement.
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Process to Establish Corporate Sponsorship
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Meeting to define scope 
of a potential partnership

Ensure that partnership is 
mutually beneficial and 

values are aligned

Establish objectives for 
both parties – well defined 

and attainable

Identify & communicate 
benefits  for SEC and your 

organization

Meeting with leaders from 
SEC and company to 

discuss D,E, & I 
considerations, volunteer 
opportunities, areas of 

focus

SEC delivers proposal 
including financial 

considerations, volunteer and 
mentoring opportunities, 
internship considerations, 

targeted giving opportunities, 
etc.

Discussion to clarify and 
finalize the initial program

PR, social media, 
advertising, co-branding 

strategy

Agree & document go-
forward plan

Communicate to 
employees of company 

and roll out 
implementation

Establish giving, internship, 
matching donation, 

targeted joint efforts, co-
branding parameters

Quarterly newsletter, 
website and social media  
exposure, monitor results, 
determine social impact, 

update….


